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A SUPER CITY AWAITS

Invest Downtown. Locate Downtown.

Take advantage of Downtown's central location, prestige and visibility.

1. Growing, successful Downtown
with thriving businesses and

access to talented work force “One of 10 cities
poised for
2. Strong corporate base, greatness.”
anchored by Fortune 1000 ;
companies, large employers, : it - The Street
government and a stable office ;

market

3. Leader in life sciences with
companies such as Eli

. . i .7_51 :
Lilly and Co., Wellpoint, IU ——
School of Medicine and new =l L s |
Marian University College of e = o . ol Ui g
Osteopathic Medicine NO 1 Downnto_wn ' 5 l“!k
inthe U.S.” == i L 2 !
4. rRobust convention, hospitality - BRability.com W - .

and entertainment market

. . . Downtown Indy lights up the evening sky.
5. Expanding residential base

driven by rich amenities and

quality of life Events, expansions and relocations fuel Downtown

® Downtown hosted Super Bowl XLVI and set NFL records by attracting more
. than one million visitors.
One of the Best New

Boom Towns in the U.S.” ® Rolls-Royce North America moved Downtown; invested $30 million and

relocated 2,500 employees.
- www.Forbes.com

® World's largest JW Marriott and expanded Indiana Convention Center
opened in early 2011.

“Emerging hotspot” ® Exact Target, Angie’s List and other emerging businesses initiated IPOs.

- Newsweek magazine . . . .
® CityWay roared onto the scene with a flagship mixed-use development.

® Downtown soon will have two medical schools: Indiana University School of
Medicine and Marian University's College of Osteopathic Medicine.

“... And yes, you read right. We said Indianapolis was perfect.”

- The Chicago Tribune
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Mayor Ballard welcomes you

Greetings

The City of Indianapolis is a thriving community with powerful potential,
as most recently displayed during Super Bow! XLVI. The city is consistently
ranked among the best places to live and work due to our blend of top
amenities, welcoming character, pro-business attitude and range of
opportunities.

We are home to some of the world'’s largest and most successful
companies. At the same time, we have provided the
framework for enfrepreneurs to transition from start-up
concepts to major employers in relatively quick fashion.
Our life sciences efforts continue to advance the area’s
research institutions, incubators and industry leaders as
the Bio-Crossroads of America. Innovators and mid-size
companies leverage the area’s access to talent, low cost
of business, and quality of life to their advantage.

At the heart of Indianapolis’ success is our vibrant

Indianapolis . . . .
Mayor Downtown, which is experiencing fremendous growth
Greg Ballard as a commercial center, entertainment destination and

residential neighborhood. With $3 billion in development
underway, the Downtown area continues fo be the region’s economic
nucleus.

The City of Indianapolis and Indianapolis Downtown, Inc., are eager

fo understand and meet your business location needs. We share this
development packet as a resource and hope you will take advantage of
all that Indianapolis has to offer.

:’7,4@//4/

incerely,
Gregory A. Ballard
Mayor
City of Indianapolis
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- The New York Times



$9 billion in completed projects

Commitment to vibrant Downtown, larger customer base

Numerous projects completed
Significant public and private investments have
fransformed Indianapolis into the heart of a thriving
central Indiana region.

Since 1990, more than 490 projects worth more than
$9 billion have been completed Downtown. That's an
average $414 million of new investment annually.

Major projects include: Amounts

(in millions)

The world's largest JW Marriott is located in Lucas Oil Stadium $719.6

Downtown Indianapolis.
JW Marriott $450
Project type _Amount Circle Centre $307.5
(in millions)

Attractions $2,053 Indiana Convention Center 2011 expansion $275

Corporate / office $2,715 Chase Tower $180

Education $287 Indiana University Melvin and Bren Simon Cancer Center $153.6

Facilities / services 9155 Indianapolis-Marion County Central Library $142.7

Hotels _ $946 Indiana State Museum $105

Infrastructure / streetscape / transportation $125 Marrioft Hotel $103
Medical $1,599 : :

Parking $167 Conrad Indianapolis Hotel $100

e $659 IU School of Medicine Joseph E. Walther Hall S80

Restaurants $59 NCAA Headquarters and Hall of Champions Museum $60

Retail $336 Simon Property Group headquarters $55

Total $9,101 IUPUI Campus Center $50

NCAA Headquarters 2012 expansion $40

Anthem Operations Center (WellPoint) $33.6

Rolls-Royce North American Headquarters Meridian Center $30

- —

IU Simon Cancer Cenfer 800,000-square-foot Circle Centre Simon Property Group world headquarters

4 www.indydt.com



Nearly $3 billion in the pipeline

Massive pipeline will grow Downtown market and build larger customer base

New projects

More than 75 projects worth nearly
$3 billion are due to be completed
by 2017, and average of $500 million
in projects annually.

“Indianapolis ranks
ninth among maijor
metropolitan areas
for economic
development
projects.”

- Site Selection magazine

CityWay mixed-use development features the 150-room Alexander Hotel, 320 upscale apartments,
40,000 square feet of retail and a 75,000-square-foot YMCA.

Pipeline includes:

Sidney & Lois Eskenazi Hospitall $754 million The Indianapolis
sa7smilion  Mefropolitan
Statistical Areais

Riley Hospital Simon Family Tower at Indiana University Health Phase V

CityWa 155 million

Yy > among the “top 50
Indiana University Health Neuroscience Center $108 million hottest cities in the
The Axis at Block 400 $56 million nation.” Indianapolis is
Marian University: Michael A. Evans School of Health Sciences building $55 million recognlzed for h-ovmg
Indianapolis Cultural Trail: A Legacy of Eugene & Marilyn Glick $50 million d lO.W cost of dO-Ihg

, — business, a quality

Ivy Tech Fall Creek expansion $46 million work force and a
451 Market St. $33 million STrong economy.
Indianapolis Zoo International Orangutan Center $20 million - Expansion Management

T

fus 1

=== — T EE = 3
1.2 million square-foot, 315-bed Sidney & Lois Eskenazi Hospital The Mozzo apartments are one of more than 30 residential projects.

— e
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MARKET STATISTICS

Office workers, residents and visitors

Access to large customer base with high disposable income

i

Downtown Indianapolis has easy access to millions of customers
with significant disposable income. Commerce with these
customers has created a flourishing Downtown with a growing
number of corporate, restaurant and retail businesses.

T,

Chase Tower, the state’s tallest office building

Primary trade area

Downtown
120,000 office workers

20,000 residents

1,000,000 convention delegates
annually

56,000 higher-education students
Central Indiana

1.8 million residents
686,000 households

$71,500 average household income

Secondary trade area
Indiana was ranked as the best place to
do business in the Midwest and the sixth
best nationwide.

5.6 million residents

2.2 million households

$64,142 average household income
- Chief Executive Magazine

Tertiary trade area

Downtown is a magnet for central Indiana residents ... o oy o @i,

0 s . . Cincinnati, Cleveland, Detroit,
[ ) 22 Number of visits in a six-month period. Louisville, Nashville and St. Louis.

[ $82,200 Average household income. e Pt JE R S8

] $60 Average expenditure per Downtown visit. percent of the nation’s population.
e 82%: Central Indiana residents who visited Downtown New $1 P““°“ I.ndicmopol.is
Indianapolis in the past six months. International Airport terminal
fransports 7.5 million passengers
[ J 88%: Number of visitors who dine out each fime they visit and 1 million fons of cargo
Downtown Indianapolis. annually.

h o h o o f Sources: Indianapolis Regional Center Plan
2020; Visit Indy; 2011 IDI D Il E i
- and they spend money with increasing frequency. ators Y ol 2010, 531 Barmogrohic

. . and Income Profile Report - April 2012 and 2011
® 59%: Number of Downtown businesses that reported Estimate; Simon, Pitney Bowes Maplnfo 2011;
increased sales from the previous year. and Indianapolis International Airport.

www.indydt.com



OFFICE MARKET

Central, prestigious, cost-effective location
Downtown combines low operating costs, an advantage in recruiting and retaining talent

Downtown Indianapolis provides companies the greatest variety of office space
in the region, making it easy to find the right environment to be successful.

The Airports

Industry leaders and the region’s most successful corporations locate Council International

Downtown. National and local companies choose Downtown for its easy access

to central Indiana’s: and J.D. Power and
@ 700,000 qualified employees A§$OC|0T6_S recogm;ed
@ 13 interstates / highways Indianapolis Infernational

Airport as the best airport in
t-effective locati North America and as having

Cost-e ective location . the best customer service

Downtown’s low operating costs, compared fo similar Downtowns, help .

companies increase bottom-line results. practices across more

The ACCRA Cost of Living Index of 88.8 puts Indianapolis well ahead of other than 20 industries.
maijor cifies. The city’'s CBD office market of 11,084,090 square feet, vacancy
rate of 17.6 percent and rental rate of $18.40 compare strongly to peer cities.

® $1.1 billion Indianapolis International Airport.

Downtown office statistics

Urban area Total office Vacancy rental Stated space rate
(per square foot)

. . Indianapolis 11,524,972 17.6% $18.40
Indlonopolls s Atlant 18,144,678 23.1% 17.80
ranked the third most ane A e Ll
cost-effective city in Chicago 127,317,292 14.0% $32.30
the nation for business. Cincinnati 14,773,866 23.1% $20.00

_ KPMG Study Cleveland 15,974,494 19.8% $17.36
Columbus, Ohio 11,211,526 19.7% $19.70
Denver 25,613,020 13.0% $25.66
Jacksonville, Fla. 7,299,855 25.7% $18.67
Louisville, Ky. 9,801,480 13.7% $20.88

Cost of “Ving (100= USA average for all reporting locales)

Urban area Composite  Grocery Housing Utilities Transportation Health Misc. goods
and state index items care and services
Indianapolis 88.8 90.1 82.6 88.7 105.9 97.3 86.5
Atlanta 94.9 100.0 89.8 84.0 97.5 103.2 98.9
Chicago 114.9 106.7 133.1 117.1 117.0 110.1 100.7
Cincinnati 214 92.0 90.3 84.7 103.5 102.6 91.5
Cleveland 100.1 109.4 90.2 111.2 101.8 101.9 101.0
Columbus, Ohio 93.8 91.9 88.4 110.7 98.7 102.9 91.2
Denver 103.0 101.0 107.5 101.0 94.2 105.8 103.2
Jacksonville, Fla. 93.4 103.0 80.0 91.5 105.4 96.8 97.5
Louisville, Ky. 89.4 81.4 78.6 110.0 98.9 88.4 92.5

Sources: 2011 ACCRA Annual Average Cost of Living Index; CB Richard Ellis (CBRE) Fourth Quarter 2011 Local Market Reports.
Note: Columbus, Denver, Jacksonville based upon CBRE Local First Quarter 2012 Local Market Reports. Louisville vacancy is an average availability rate,
and the rental rate is the Class A average asking lease rate.
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OFFICE MARKET

i P A A g T

Rolls-Royce ne North American Heodquorfers
with 2,500 employees

Biocrossroads catalyst for life
sciences innovation and growth

The life sciences industry packs a $44
billion economic punch statewide.
Indiana is a leader in exports, employment
concentration, job growth and FDA filings.

® 9 life-sciences projects worth $2 billion
will be completed by 2017.

® 50 life-sciences projects were
completed from 2000 through 2011,
totaling more than $2.3 billion.

Anchors

® IU Medical School is the second-largest
medical schoolin the U.S.

® IU Health was named among the Best
Hospitals in the Nation by U.S. News &
World Report for five consecutive years.

@ Eli Lilly and Co. is one of the 12 largest
pharmaceutical companies in the
world.

® The Sidney & Lois Eskanzi Hospital $754
million campus will be completed by
2013.

® Marian University’s College of
Osteopathic Medicine will open in 2013.

Sources: Fortune magazine; Indianapolis Business Journal
Book of Lists; Wikipedia; annual reports; CB Richard Ellis
(includes revised figures from previous years); Indiana
University Health

A

-ﬂ'aﬁc University's
MiehgiekA . Evans School
of Health Sciemces

Headquartered in Indy

Downtown is home to many regional and national headquarters and
anchored by three Fortune 1000 companies and a large bioresearch and
medical community. Federal, state and local government offices are located
here as well.

Impressive IPOs headquartered Downtown
® ExactTarget - Global online interactive marketing corporation.

® Angie’s List - The nation’s premier agency for providing consumer reviews in
more than 550 categories.

Innovative work space

A growing, critical mass of innovative and collaborative work space make
Downtown Indianapolis the region’s leader in attracting young, tech-savvy
talent and creating green sustainable work environments.

Largest Downtown headquarters by revenue

Company 2011 /2010 FTE Fortune 1000 rank
revenue employees | (worldwide)

WellPoint $60.7 billion 37,700 45

Eli Lilly and Co. $24.3 billion 38,080 19

Simon Property Group $4.3 billion 3,300 634

Rolls-Royce North America 2,500

OneAmerica $1.4 billion 1,498

CountryMark $1.1 billion 412

LDI $780 million 1,100

Vertellus Specialties $600 million 820

Indiana Farm Bureau Insurance | $521.3 million 1,215

Shiel Sexton Co. $290 million 321

Baldwin & Lyons $243.6 million 885

Emmis Communications $236 million 870

ExactTarget $207.5 million 1,133

Downtown office vacancy, fourth quarter

25% Office space
Downtown is central
Indiana’s strongest
submarket for corporate
businesses and
headquarters.

10%

VACANCY RATE

o~

0%
® 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011

Average quoted Downtown office rental
rate for all classes
$20

5%

The office vacancy rate
in 2011 saw a 13 percent
decrease compared to
2010 and a 12 percent
decrease compared to
2001.

In 2011, the average
quoted rental rate for
all classes of Downtown
office space was stable
compared to 2010 and
6 percent more thanin
2001.

$19

$18

$17
$16
$15

$14

AVERAGE RENTAL RATE PER SQUARE FOOT

e BN N BN _EN BN N =N =N =Eu _En _=m &
2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011
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RETAIL MARKET

Shopping and dining
National and independent shops, restaurants flourish

Circle Centre, an 800,000-square-foot mall managed

by Simon Property Group, is the mainstay of Downtown's Top 10 grossing restaurants

retail market. New high-density, mixed-use developments $639 average sales per square foot
anchored by retfail space are creating exciting $64 million in sales generated
opportunities for local and national retailers and Central $6.4 million in average annual sales
restaurateurs. Downtown is home o nearly 300 i

. e : Indiana
eating and drinking establishments and more . .. . . .
than 200 retail businesses. residents indicate Circle Centre national retailers
The street-level rent for retail and restaurants ThOT shopping Ciensem AITS SEoii 2/ UL S i
ranges from $14 to $60 per square foot. at Circle Centre and H&M 20,000 sq. ft.

other Shops is one of Finish Line 12,700 sq. ft.

. . 100 specialty stores, restaurants and
Local and national businesses open Th? Iro[? rec:ons fo eateries
at increasing rate IIIF ISR,

More than 250 new restaurant, retail and Other notable retailers
entertainment businesses have opened since 2007. Jos. A. Banks Clothiers

Approximately 50 new businesses open annually. CVS

Fusek’s True Value Hardware
Marsh Supermarket

TJ Maxx

Walgreens

Downtown’s national restaurants
Top five in their systems

Buca di Beppo

Oceanaire Seafood Room

Palomino

Rock Bottom Restaurant & Brewery

Ruth’s Chris Steak House

Major Menus

Adobo Grill

Cadlifornia Pizza Kitchen
The Capital Grille
Champps Americana
Claddagh Irish Pub
Fogo de Chdo

Hard Rock Café
McCormick and Schmick'’s
Morton’s the Steakhouse
P.F. Chang’s

Panera Bread

Paradise Bakery & Café
Shula’s Steak House
Tilted Kilt

St. ElImo Steak House

“No one goes home hungry from Indianapolis,
where you'll find one of the nation’s most
iconic steakhouses, St. ElImo — which just won
the 2012 James Beard Award as an American

classic. Weber Grill
- Larry Olmsted, Forbes

www.indydt.com 9



VISITOR AND TOURISM BUSINESS

$3 billion tourism and
hospitality investments yield
super success

Downtown offers Hotel activity and
7,200 hotel rooms convention bookings on

® The Alexander, a Dolce brand business an vpward trend
hotel, offers 209 guest rooms and 22,500 ® The number of convention

square feeT Of STOTe-Of-The—Orf meeﬁng de|egofes increosed to 11099’350

and event space. in 2011, up 22 percent compared
® Downtown hotels have recently to 900,538 in 2010.

undergone more than $70 million in Source: Visif Indy

renovations, including a $20 million

renovation by the Hyatt Regency ® At 66.4 percent, hotel occupancy

|ndionopo|is_ increased 2 percen’f in 2011

. . compared to 65.3 percent in 2010.

® |ﬂdIOnOpO|IS has 4'700 hotel rooms Sourceﬁ/ish‘ Indy as providegand authorized by

connected via climate-controlled Smith Travel Research

skywalks — more than any other city in

the U.S. ® In 2011, hotel room average
® The JW Mairriott offers 1,005 rooms, rate of $129.51 was up 3 percent

compared fo $125.23 in 2010.

Conrad Indianapolis 104,000 square feet of meeting space Source: Visit Indly as provided and avthorized by
and the Midwest's largest ballroom. Smith Travel Research.
Top conventions and meetings “Indianapolis is a sophisticated city,
S Aftendance Year/s but it also has a warmth that comes
American Chemical Society 14,000 2013 from people.”
Church of the Nazarene 35,000 2013 - Convene Magazine
National Society of Black Engineers 11,000 2013 .
Shriners of North America 20,000 2013 MCI]OI' brands lead the way
e . Sleamar lemeronsl More than 35 hotels hqve an average
Environmental Expo 12,000 201314 occupancy approaching 70 percent.
Dealer Expo 2013 18000  2013-15 @ Conradindianapolis
Do it Best Corp 12.000  2013-15 ® Crowne Plaza Indianapolis
: : D f
Drum Corps International St “The
World Championships 30,000 2013-15 © The Alexander nation’s
Fire Department Instructors Conference 28,000  2013-15 ® Embassy Suites best hotel
Gen Con 37000  2013-15 @ Hampton Inn Downfown Vel
Indiana Black Expo Summer Celebration 88,000  2013-15 Indianapolis '
International Motorsports Industry Show 10,000  2013-15 @ Hilton Ind|onopol|s. - - Th%TWOI;
JAMfest Cheer Super Nationals 20,000 2013-15 ® Hyatt Regency Indianapolis ree
Music for All Bands of America ® Indianapolis Mariott Downtown Journal
Grand Nationals 40,000 2013-15 ® OmniSeverin Hotels
National Truck Equipment Association 10,000  2013-15 ® Sheraton Indianapolis City Center
National Federation for Catholic ® The Westin Indianapolis
Youth Ministry 25,000 2013, 2015
Nho’rionol ATTleTC TrginerTs’ Aésocioﬁon 10,000 2014 “If there were a compe’ri’rion
e Beneyolent and Frofective 10000 2015 among cities for the fitle of
Kiwanis International overachiever of the decade, the
100th Anniversary Conference 10,000 2015 winner would be Indianapolis.”
FFA 55,00 2016-18

- Meetings & Conventions Magazine

10 www.indydt.com



Downtown Indianapolis won rave

reviews as SuperBowl XLVI host

| |
Indianapolis is!

“
¥

L
I

iithe kind of tow
“IMom wanted |
you fo marry.”

Lucas Oil Stadium is home to the Super Bowl XL Champion Indianapolis Colts.

“Indy you get an 11 out of 10. Best collective effort by any city hosting any
sporting event |'ve attended.”
- Mike Tirico, ESPN

“As for Indianapolis, Super Bowl XLVI should in no way be its last after how
the city expertly handled its first shot as a host.”
- Chicago Tribune

"So many people have told me this is the best Super Bowl they have ever
aftended!”
Tony Dungy, NBC

www.indydt.com

Downtown's restaurants, hotels, shops
and aftractions are ready to deliver
as convention delegates, sports

fans and tourists turn toward Indy for
conventions, events and travel.

With the openings of the 63,000
seat Lucas Oil Stadium in 2008 and
the expanded Indiana Convention
Centerin 2010, Downtown
conventions are booming.

Indiana Convention Center

and Lucas Oil Stadium

by the numbers

® 749,000 square feet of exhibit space
and an additional 175,000 square

feet of meeting and ballroomsin
the convention center

® 83 meeting rooms

® 17th largest convention centerin
the country

= it T e o
Indiana convention center connected to
Bankers Life Fieldhouse by Georgia Street’s
$12.5 million streetscape and boardwalk

1



VISITOR AND TOURISM BUSINESS

“The USA's 12th-largest city is a slam-dunk for sports buffs.”

2000 NBA Eastern Conference
Champions; NBA Central Division
Champions 1995, 1999, 2000, 2004

2006 Super Bowl Champions; AFC

South Champions 2003 - 2007, 2009,

2010

2000 International League
Champions; Division fitles 1994,
1995, 2000, 2006, 2012

2012 WNBA Champions; 2009
WNBA Eastern Conference
Champions

12

- USA Today

Venues and events

World-class sports venues and events,
championship feams and national governing
bodies drive visitors — and spending —
Downtfown.

Top annual sporting events
Indy 500

Brickyard 400

Red Bull Indianapolis GP

Circle City Classic

OneAmerica 500 Festival Mini-Marathon
Nike Mideast Volleyball Qualifier

NFL Combine

Big Ten Football Championship

IHSAA Boys State Finals for baseball,
basketball, football, swimming and wrestling

Upcoming Major National
Championships

2013

® NCAA Men’s and Women's Division | Swimming
and Diving Championship

® NCAA Division | Men's Basketball Regional
Championship

® NCAA Division | Men's Lacrosse Quarterfinals

2014

® Big Ten Men’s and Women's Basketball
Tournament

® NCAA Men's and Women's Division Il Swimming
and Diving Championship

2015

® NCAA Division | Men’s Final Four Basketball
Championship

® NCAA Men's and Women's Division Il Swimming
and Diving Championship

2016

® NCAA Division | Women's Final Four Basketball
Championship

@ Big Ten Men’s and Women's Basketball
Tournament

® NCAA Men’'s and Women's Division Il Swimming
and Diving Championship

2017
® NCAA Men's and Women's Division | Swimming
and Diving Championship

Lucas Oil Stadium
named the best sports
stadium in the nation.

- StadiumJourney.com

World-class venues and teams

® Lucas Oil Stadium
Home of the NFL Indianapolis Colts

® 73,000 seats
Built in 2008 for $719.6 million

©® Bankers Life Fieldhouse
Home of the NBA Indiana
Pacers and WNBA Indiana
Fever

® 18,000 seats
Built in 1999 for $190 million

“Bankers Life Fieldhouse
earned the top spot of all
NBA venues— again.”

- Ultimate Sports Road Trip

@ Victory Field
Home of the AAA Baseball
Indianapolis Indians

® 14,500 seats
Built in 1996 for $20 million

“Best minor league
ballpark in America.”

- Baseball America
and Sports lllustrated

National governing bodies

National Collegiate Athletic
Association

USA Football

USA Gymnastics

USA Track and Field

US Diving

US Synchronized Swimming

www.indydt.com



RESIDENTIAL MARKET

Mixed-use village
development and student
housing attract young talent

and creative class residents

High demand for rental properties and surging student population leads to

ityway i f I mixed-use vil .
Cityway is one of several mixed-use vilage record occupancy and student housing growth.

developments Downtown.

60
i; -
3 [ |
2 1UPUI
E L
=
S Ivy Tech —
A
S
= u B
- = =y £ Harrison
- — - El College
Innovative new 42,000-sqaure-foot urban-style Marsh = —]
grocery store will serve Downtown's increasing population. =
o
Averqge sales prices 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011
Single-family home: $233,157
Condominium: $246,909 Downtown's residential base continues its decade-long sustained growth
Source: Metropolitan Indianapolis Board of Realfors, 2011 proving it's a great place to invest, develop and live. Downtown is the

strongest submarket in cenfral Indiana. More than 20,000 people live
Downtown and demand is at an all-time high, driving new housing
development. New mixed-use village developments and student housing
projects in the pipeline are attracting young, professional residents adding to
Downtown's energy.

Downtown is anchored by 14 successful
historic neighborhoods. The distinct
character of these neighborhoods attracts
many people who want to live in a vibrant

urban setting.
81 projects containing more than 3,474 new or renovated residential units

. . were completed between 2000 and 2011.
95 percent of Indianapolis P

residents can afford a
median-priced home —
more than anywhere else in

More than 30 projects containing nearly 4,000 residential units are under way
and will be completed by 2017.

Apartment market
Strong demand leads to record-low vacancy rates, record-high and

the country. increasing rental rates and multi-family and student-housing construction.
- Forbes Magazine The number of apartments has increased by 57 percent since 2000 to 4,370
units.
Average effective rent per square foot for Class A and B Vacancy rate of Class A and B apartments Downtown

apartments Downtown (18 percent increase in the last five years)

$20 25%

$19

20%

$18

15%
$17

$16 10%

VACANCY RATE

$15
5%
$14

$13

0,

i _EN N BN BN EN = s En Iw I = & 0% Limm en e TS BN BN BN B OB OB OB W
2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 ° 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011

AVERAGE RENTAL RATE PER SQUARE FOOT

Source: Tikijian Associates - Multihousing Investment Advisors. Surveyed area is bounded by 16th Street on the north, College Avenue on
the east, West Street on the west and South Street on the south. (Includes revised figures from previous years.)
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QUALITY OF LIFE

Vibrant quality of life

Arts and amenities attract people to live,
work, play — and spend money.

Downtown Indianapolis has the state’s largest concentration
of theaters, museums, urban parks, memorials and public
spaces.

Cultural Districts

Downtown has four dynamic, locally authentic Cultural
Districts. They engage residents and visitors in the history,
people and culture exclusive to Indianapolis.

® The Canal and White River State Park, Discovery Runs
Through It

® Indiana Avenue, Rhythm Reborn
® Mass Ave, 45 Degrees from Ordinary
® Wholesale District, Welcome to the Main Event

“The most walkable Downtown in America.”
- Peter King, Sports lllustrated

Walk the walk

Downtown Indianapolis’ compact layout makes it easy to
get around without a car — all the amenities are nearby.
It's easy to walk to Circle Centre and other shops, grocery
stores, parks and attractions. Whether you live or work
Downtown, you'll save gas, parking fees, wear and tear on
your car and fime.

Walkability.com gave Downtown
Indy a Walk Score of 97 and called it
a “walkers’ paradise.”

Shopping, dining and leisure
Successful businesses are easily accessible:

520
22
20
1

shops, restaurants and nightclubs
performing arts venues and theaters
art galleries

health clubs

dry cleaners / tailors

hardware / home improvement stores
gas stations

drug stores

W o0 0O

grocery sfores
14

The Slippery Noodle was named one of the best Blues Clubs in the world.

Indianapolis is second only to Washington, D.C., in the amount of land
dedicated to recognizing our nation’s veterans.

The night is young Downtown

Downtown offers countless neighborhood pubs, clubs
and hoftspots for life after work. Bankers Life Fieldhouse,
Old National Center and numerous venues host national
and local headliners regularly. From art galleries to
comedy clubs to dance hotspots, Downtown'’s nightlife
scene offers exciting activities for all.

Indiana Repertory Theatre is Central Indiana's premier performance
theater featuring local actors and productions.

Indianapolis is at the top of my

list because it combines so many
surprising, high-profile attractions with
true Midwestern hospitality.”

- Larry Olmsted, Forbes

www.indydt.com



Downtown's compact layout makes it easy to get around.

Indianapolis Cultural Trail: A Legacy of
Eugene & Marilyn Glick

The Cultural Trail winds through Downtown,
connecting the Cultural Districts as well as arts and
cultural attractions. Visitors and residents alike enjoy
this 8-mile, $50 million bike and pedestrian path.

Georgia Street

Transformed by a $12.5 million upgrade, the new
Georgia Street includes a pedestrian boardwalk,
catenary lighting system, landscaping and more.

Georgia Street’s three-block street and walkway
connect the Indiana Convention Center, Bankers Life
Fieldhouse, Circle Centre, a collection of restaurants,
residences, hotels and St. John's Catholic Church.
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Georgia Sfre;af is Downtown's newest gathering place.

University life attracts best

and brightest

More than 56,000 students attend higher-
education insfitutions Downtown, anchored by
these schools:

® Harrison College

® Indiana University - Purdue University
Indianapoilis (IUPUI)

® Indiana University School of Medicine
® lvy Tech Community College

www.indydt.com

QUALITY OF LIFE

Parks, green space
and waterways

Green space is one of the hallmarks of a livable city, and
Downtown Indianapolis boasts more than 350 acres of parks,
waterways, trails and green spaces.

The city has more than 59 miles of trails and one of the best
biking and greenway systems in the country. These trails
connect major areas of Indianapolis to Downtown and have
easy biking and walking access, along with delightful amenities
for fitness enthusiasts and serenity seekers of all ages.

Indianapolis had an 83 percent increase in
young, educated population.

- CEO:s For Cities

The Farm Bureau Insurance Lawn at White River State Park hosts national entertainers.

White River State Park

Attracting thousands of visitors annually, this cultural
destination offers festival and concert spaces, public
art, unique cafes and three miles of walkways on the
refurbished historic Central Canal. Park attractions
include:

® Eiteljorg Museum of American Indians and Western Art
©® IMAX Theater

® Indiana State Museum

® Indianapolis Indians at Victory Field

® Indianapolis Zoo

® NCAA Hall of Champions

“A concerted effort to reclaim green space,
expand the convention center and centralize
cultural institutions has produced a solid array
of attractions.”

- Beth D'’Addono, The Philadelphia Inquirer
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“Monument Circle is one of 10 Great
Public Spaces for 2011 in the Great
Places in America program.”

- The American Planning Association

s f. m \
Indianapolis Downtown, Inc., (IDl) 'blrovidg'ﬁ :
services and promotes public / privo; . -8
collaborations and partnerships to: o 1

® Ensure the success of Downfown Thro'ugh It
development, management and
marketing.

® Assist businesses with market information,
site selection, government relations,
resources, approvals and openings.

e Address ongoing operations.

Downtown Inc. \

www.indydt.com
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{Q{}Indlanopolls :

111 Monument Circle, Suite 1900
Indianapolis, Ind. 46204

Phone (317) 237-2222

Fax (317) 237-2209




